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   As a member of the vintage RV 

community – 1980 Pace Arrow 30 

footer, the official motor home of 

the 1980 Olympic Games in Lake 

Placid – and as an 

automotive editor and 

journalist, I have won-

dered if there is enough 

support for a magazine 

dedicated to enthusiasts of 

vintage RVs? Surfing the 

web I think that the answer 

is a qualified YES.

   There are many com-

munities on the Internet 

dedicated to serving the 

needs of vintage RV 

owners. Probably the best 

developed coomunities are those 

communities serving Airstream, 

GMC, and Shasta owners. But what 

about the rest of us?

    Then there's the question of how 

to define the term, vintage RV? For 

the purposes of this magazine, our 

focus will start with RVs that are 20 

years or older. We'll make 

exceptions but I think that the 20-

year rule is a good place to start.

    And then there's the issue of 

producing a magazine that can 

serve the interests of readers 

that span pre-war travel 

trailers to Class A motor 

homes featuring first-

generation slide outs. That's 

where I come in, leveraging 

my experience in launching 

and editing a number of print 

publications.

   Producing a traditional print 

magazine is out. As an 

industry professional I know 

that the economics to support 

such an undertaking simply aren't 

there. This I know from experience 

as more than a dozen automotive 
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magazines have shut down just in 

the last 18 months.

   The solution is a digital magazine, 

such as you are now viewing. As you 

can see, Vintage RV Magazine was 

designed from the chassis up to be 

presented on a computer screen or 

on a tablet like the iPad. It's not a 

vertically-oriented print magazine 

ported to the digital domain. No 

need to zoom and scroll Vintage RV 
Magazine to read it. We like to think 

that with our viewer, we're 

providing the most magazine-like 

reading experience available.

    But what about readers who 

insist on ink on paper? We haven't 

forgotten about you. With advances 

in digital Print-On-Demand (POD) 

technology, you'll be able to order a 

print copy of Vintage RV Magazine 

from our web site or from 

amazon.com.

   To be successful we'll need both 

readers and advertisers. So each 

month we'll be looking for 

contributions from you, vintage RV 

owners and enthusiasts. 

   Our submission guidelines will tell 

you what is needed. It's not as hard 

as you might think and with digital 

cameras, it's really easy to get the 

kind of top-notch photography that 

will make this a visually impressive 

magazine. It's my goal that the 

magazine can be the epicenter of 

the vintage RV movement.

   While I'm certain that our format 

will evolve, my plan is to build each 

issue of the magazine around two 

features, once covering 

motorhomes, the other travel 

trailers. The cover feature on the 

Jennings' Nomad/Shasta com-

bination and the GMC retrospective 

will give you an idea of how they 

will look.

   Each issue will also a vintage-

focused travel destination feature 

along with a tech article and 

reviews of campgrounds from the 

perspective of a vintage RVer. This 

means that reader-generated 

content will be very important to 

the success of the magazine. 

   And advertsiers will play an 

important role. As many of you 

know there is a network of dealers 

and suppliers that help us keep our 

rigs on the road. We need their 

support for Vintage RV Magazine to 

become a meeting place for all 

parts of the vintage RV community. 

   Have questions or want to 

contribute? Write me direct at 

richt@automotivetraveler.com. I'd 

love to hear from you.  

Rich



When you combine a restofied Chevy 

Nomad with a period-correct Shasta trailer, 

you have the perfect combination for time 

travel back to 1956. Rich Truesdell talks 

with Karen and David Jennings about their 

passion for vintage camping.
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Nineteen Fifty Five marked the 10th 

anniversary of the end of the Second 

World War, with prosperity and 

optimism in the United States at an 

all-time high. In spite of the ongoing 

Cold War with the Soviet Union, 

Americans families, the first of what 

would be called the baby boomer 

generation, were enjoying un-

precedented prosperity and an ever 

improving standard of living. Many 

were migrating from big cities to the 

suburbs while Detroit 

expanded model lines 

to meet record 

demand. (In 1955, 7.9-

million cars were sold, 

an all-time record at 

the time.)

   Detroit addressed the 

needs of these more 

affluent and mobile 

families with an expanding number of 

station wagon models. While Ford 

was the clearly established leader in 

this category, Chevrolet was 

competitive with a full line up of 

what was then called standard-sized 

station wagons in three distinct 

series, the One-Fifty, the Two-Ten, 

and the Bel Air, which was headed up 

by the stylish 2-door Nomad. 

(Pontiac, which shared its A-Body 

platform with Chevrolet, offered the 

similar 2-door Safari. Station wagon). 

   At the same time that Chevy 

received a completely updated body 

and the now legendary 265 cubic-

inch small block V8, it led Chevrolet 

to an all-time single make sales 

record of 1,776,652 units. This 

included 700 Corvettes.

   For 1956 the standard-sized 

Chevrolets received minor paint and 

trim changes, remaining America best 

seller with dealers moving 1,621,004 

units in the calendar year. The 

Nomad was truly a niche model, 

which later would certainly enhance 

its desirability, selling just 7,886 

units. 

   With a wide variety of factory 

options and dealer-installed 

accessories, including factory- or 

dealer-installed air conditioning, 

Chevrolet truly offered a car for 

almost every potential buyer. This 

included stripped-down fleet leaders 

like the 2-door One-Fifty utility 

sedan at $1,734 with 11,196 units 



produced, all the way up to the top-

of-the line Nomad at $2,608 This 

made the Nomad several hundred 

dollars more expensive than the 

41,268 Bel Air convertibles that were 

produced at a base price of $2,344.

   At the same time that Chevrolet 

was leading the post-war sales boom, 

American families, with new found 

disposable income, looked for new 

ways to spend it, and increasingly, 

recreational vehicles, specifically 

travel trailers, moved to fill this 

need. Probably best known, to this 

very day, is Airstream, whose aircraft-

inspired, rolling silver palaces have 

become, like the Tri-Five Chevys, 

American icons.

   Lesser known was the Shasta, 

whose distinctive “canned ham” 

shape and later, side-mounted wings, 

were a common sight on American 

highways from the forties through the 

eighties. Recently the line has been 

reintroduced by Coachman, with the 

17.4-foot Shasta Airflyte recreating 

many of the classic Shasta elements 

in an updated format.

   All of this background brings us to 

this month's feature vehicle, or 

should we say vehicles, Karen and 

David Jennings' 1956 Chevy Nomad 

station wagon and Shasta trailer 

combination. Karen and David, who 

call Southern California home, are 



part of a growing trend of enthusiasts 

who tow their vintage restored 

trailers with equally period-correct 

cars, pickups, SUVs, and in some 

cases, classic trucks.

   Karen and David have, over the 

years, owned a number of classic cars 

and vintage trailers starting with a 

1957 Chevrolet 210 station wagon. 

Their first trailer, bought while 

raising their two now grown 

daughters, was a 1960 Shasta found 

in the RV Trader and pulled with their 

210 wagon. “I remember cruising up 

Highway 1 to Big Sur and having 

people give us thumbs up and snap 

pictures of us,” says David. “Back 

then we had no idea how popular 

that little Shasta would become. 

Once the girls had grown we sold that 

Chevy and Shasta. We turned our 

attention to muscle cars.  My favorite 

was our 1968 Chevrolet Camaro SS. It 

was Le Mans blue and a rocket on 

four wheels. I remember setting off 

the neighbor’s alarms in their cars as 

I rumbled down our street. We also 

have had the pleasure of owning a 

1967 Ford Mustang and ended up 

giving that car to our daughter April 

when she turned 18.  How excited 

she was to be able to cruise around 

in that classic. The love for classics 

seems to run in our family. Our 

daughter Laura bought a 1956 Chevy 

sedan as her first car.”

   In the summer of 2006, with their 

nest virtually empty, David and Karen 

decided it was time to begin their 

search for their dream car, a Chevy 

Nomad. Their search led them to 

Florida and to the dealer Specialty 

Auto, who on the front page of their 

web site displayed a beautiful 

turquoise and white 1956 Nomad 

with just 98,000 miles on the clock. 

Specialty Auto sent David dozens of 

pictures of the car, then equipped 

then with a 265 cubic-inch V8, 

Concept 1 pulleys, 350 Turbo Hydro-

matic transmission, power brakes, 

bias-ply white wall tires and a 

Vintage Air HVAC system. David and 

Karen bought the Nomad without 

even driving it after flying down to 

Florida.

   Although the original small block 

265 V8 ran fine, David wanted more. 

Taking the route of many Chevy 

enthusiasts, he purchased a GM 350 

crate motor from Guaranty Chevrolet 

in Santa Ana, California, replacing 

the 265 with the crate motor. David 

dressed up the engine compartment 

adding a little chrome and polished 

aluminum. The first component he 

polished  with Endurashine was the 

Edelbrock Permastar intake manifold, 

followed by the aluminum water 

pump, polished carburetor, and 



polished fuel pump, all from 

Edelbrock. To improve driveability he 

added a mini-starter, Permaster 

power steering reservoir, and a new 

radiator along with a 16-inch electric 

fan on the radiator. These and many 

other parts were purchased from 

Danchuck, a supplier well known in 

Tri-Five Chevy circles.

   Locally, Crown Valley Transmission 

replaced the 350 turbo transmission 

with a 7R400, adding a stainless 

throttle cable, and Lokar flexible dip 

sticks for the engine and trans-

mission. Drivelines, Inc. in Irvine 

upgraded the driveline while South 

Coast Welding in San Juan Capistrano 

fabricated a new exhaust system, 

modified the rear of the car with an 

airshock system, and added a custom-

made trailer hitch. The suspension is 

new from front-to-back, handling and 

cornering were enhanced through the 

intallation of Helwig sway bars front 

and rear.

   Danchuck also supplied the stock-

looking rear LED taillights and the 

upgraded gauges. Front brakes were 

upgraded to discs, a smart idea as 

from the start David anticipated 

using the car to tow a vintage trailer 

and at the same time the ditched the 

bias ply tires for BF Goodrich radial 

white walls, which really is the 

finishing touch when combine with 

original-style wheel covers.

   What's great about the Jennings' 

Nomad, especially when it's towing 

the Shasta, or parked together, is 

how “right” the combination looks 

together. And best of all, from the 

outside, it looks like like any other 

show-quality restored Nomad. But 

with its upgraded drivetrain, easily 

capable of towing the Shasta, the 

safety of disc brakes, and the 

comfort of air conditioning, it's a 

combination that Karen and David 

have no hesitation driving anywhere.



   Like the better known Airstream 

brand, Shasta has its origins before 

World War Two when in 1941 Robert 

Grey started building mobile trailers 

for the US military for use in remote 

locations. By 1952 the original name 

"Cozy Cruiser" was replaced by the 

name "Shasta" as part of a contest. 

These early Shasta trailers were 

manufactured in a plant in Van Nuys, 

California, literally in the shadows of 

the huge GM plant, which by 

coincidence, built standard- sized 

Chevy's like the Jennings' Nomad.

   The Jennings' Shasta is a 1956 

model 1500, with its signature 

"canned ham" shape and retailed at 

the time for around $1,000. Besides 

the model 1500, Shasta offered a 

larger model 1800 that included a 



toilet/shower lacking in the 1500. In 

1958 the 18-foot Airflyte was 

released, incorprating more than 50 

improvements, including more 

windows and a sleeker, more 

aerodynamic shape. Constructed 

from wood and aluminum, they were 

joined by the 19-foot long, 8-food 

wide Deluxe model which also had an 

integrated toilet and shower 

compartment.

   The Jennings' Shasta features a 

lovingly restored birch interior, 

characteristics of the pre-1965 

Shastas when the birch was replaced 

by paneling. Also characteristic of the 

Shasta design are the side-mounted 

wings, a design element, in wood and 

aluminum, that was added to the 

exterior in the late fifties.

   When asked why they decided on a 

Shasta rather than the better known 

Airstreams, Linda explained that they 

had an Airstream previously and after 

Dave spent about a week polishing it 

for the annual Newport Dunes rally, 

she made the suggestion to sell the 

Airstream and restore a 1956 Shasta 

to match the Nomad. “We both 

always loved the birchwood interior 

of the Shasta trailer and to be honest 

I think I had reached my limit on 

spending countless hours polishing 

the Airstream,” says David.



   In August 2007 their search began 

and after looking in all the usual 

places – Tin Can Tourists, eBay, 

Birchwood Beauties, and the Vintage 

Shasta Club – and missing out winning 

several auctions – they found a 1956 

Shasta on Craigslist about 30 minutes 

away in Norwalk. It was in good 

shape overall but the interior needed 

work. With the help of 

local suppliers like 

Capistrano Hardwoods in 

San Juan Capistrano, they 

were able to restore the 

interior to its former glory.

   Next was their hunt was 

for the aqua, period-

correct, boomerang-style 

counter top laminate. Not 

wanting to have the 

material shipped, they 

located a suitable pattern 

at Frost Hardwood and 

Lumber in San Diego and 

even though neither had 

ever laminated a 

countertop, they did the 

work themselves.

   The next item was finding 

Marmoleum flooring and they found a 

large selection at Linoleum City in 

Hollywood. They wanted to avoid a 

cluttered look inside the trailer so 

they added a just a few extras, like 

the Kit Kat clock, vintage ice crusher, 

vintage mirror, chenille bedspread 

and a few other vintage items. To 

complete the project, they had 

awnings made for the front and back 

and side. For the exterior paint to 

match the Nomad they turned to 

Blue Mountain in Grand Terrace.

   The final result speaks for itself. 

Overall the look, especially in a 

campground setting, like at the 

Canyon RV Resort in Anaheim Hills, 

California, where we were welcomed 

with open arms for our sunset shots. 

At twilight, it was 1956.

   Shasta continued to grow 

thoughout the sixties, expanding 

their line in several directions. But 

the first OPEC Oil Embargo hit the 

recreational vehicle industry 

especially hard and severely 

impacted Shasta. In 1975 Coachman 

Industries purchased the brand and in 

three factories, got the company 

back on its feet. Recently, they have 

introduced the retro-inspired Airflyte 

model that while it shares its overall 

look with the Jennings' trailer, it 

features high tech construction and is 

loaded on the inside with modern 

ammenities like a flat panel LCD 

television. Yet for all its comfort and 

convenience, we seriously doubt that 

the Jennings would even consider a 

swap of their 1500 for a brand new 

Shasta Airflyte.
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his is a classic vintage 1984 

Wanderlodge PT36. It's been 

well-kept over the years but I 

need to let it go to help finance a 

house addition.

   It's what I affectionately call the 

sports cars of Wanderlodges. Most of 

this era's coaches are the PT-40 

model and that few extra feet makes 

a difference. This is the shorter 

version featuring a 330-horsepower 

6V-92 engine mated to an Allison 

automatic transmission with a 3:36 

rear end. This combination allows it 

to really fly down the Interstate. It 

will run at 75 m.p.h. all day long.

   Recent upgrades include great tires 

and two new Carrier A/C units. The 

coach has no major body issues and is 

mechanically very sound. The bus 

starts easily and has no major leaks 

or other mechanical issues.

   The air system builds quickly and 

holds for days. All air bags are in 

good shape and hold for days as well. 

The radiator was recently rebuilt at 

great expense, so there are no 

cooling problems.

   The electrical system features good 

Trojan batteries, two new IOTA 

chargers. A new power steering line 

was also installed at the same time 

as the radiator - 35 feet long, not 

cheap or easy. A Kohler 12KW 

generator starts super easy and is 

clean as a pin. Both 50 and twin 30 

Amp shore lines are there as are all 

other hookup equipment.

   On the inside this PT36 features an 

in-motion satellite TV that works 

great. Interior is in good shape, has 

the cool fold-out wing dining table in 

front and the smaller dinette in the 

kitchen. Also has the neat makeup 

vanity in the bedroom. Sunken 

shower stall allows a six foot guy to 

stand comfortably while showering. 

Queen bed in back with tons of 

storage throughout.

  A new Sharp convection microwave 

and an original Dometic fridge that 

works on both gas and electric makes 

cooking on the road a breeze.

   The previous owner added electric 

color coordinated mirrors. Also 

swapped out were the electric re-

tractable curtains for custom day/ 

night shades that give it a modern 

coach look. All lights work, no tears 

or major issues with upholstery.

   I have am including all the original 

and extensive Blue Bird manuals with 

lots of service records. Bus has been 

stored either in garages or carports 

its entire life as you can see from the 

condition of the top and A/C units.

   All the Zip Dee awnings are intact 

and in great shape. Original 

underside tool box is there as are the 

jack and tire tools. Bus has not been 

T



molested or modified in any 

significant way. New Dupree Twis-Loc 

valves on the waste lines. I would be 

comfortable taking it anywhere.

   So what does it need? Normal TLC 

required of these coaches, the hy-

draulic leveling system has never 

worked since I owned it - although I 

never really tried. Has a crack in the 

left front windshield that hasn't 

grown in the two years I've owned it. 

Other Bird owners suggested leaving 

it alone so I've done so. Stored prop-

erly every winter with water drained.

   The asking price is $34,000.00 obo. 

For further information, please 

contact Erik Sneed at 828/736-1625 

or by E-mail.
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